Kevin erbel The Initial Code Name for InDesign was Shuksan,
Adobe Student Named for a mountain in Washington State and de-
rived from the Native American Skagit word mean-
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“In 1999, Macworld Magazine gave InDesign
1.0 its Editors’ Choice Award for Best Pub-
lishing Software.”

“Early Adobe promotions had plenty of “in”

words to describe it's new baby: inspire, inge-
nious, intuitive.”
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PageMaker changed the lives
of Graphic Designers,

empowering them to take

In 1999, Macworld magazine
gave InDesign 1.0

InDesign was designed with
a modular architecture
that could be quickly and easily it’s Editors’ Choice Award

modiﬁed and expanded . for
Best Publishing Software.




"Pick up a magazine. Scan a newspaper. Read a book.

Open a catalogue. Peruse an advertisement. Whatever
Fonts: TRAJAN PRO, MS Reference San Serif, TW Cen MT publication you choose, chances are it’s been created in
Kuler color theme: Avocado Rainbow Adobe InDesign.”

"There’s no denying that the print-publishing
o _ _ industry is at a turning point, but in the broader
As it enters its second decade, InDesign _ context, it’s a very exciting time for publishers who
is poised to change our perception of publishing as it recognize the opportunities and are willing to see
continues to do what it does best: provide state-of-the beyond the challenges inherent in these changes.
art tools for designers and content producers.” InDesign is perfectly positioned to help publishers
adapt to an unfamiliar world.”




As it enters its second decade, InDesign
is poised to change our perception of
publishing as it continues to do what it
does best: provide state-of-the-art tools for
designers and content producers.

Adobe completed the troika that sparked Another key decision in this early phase
the desktop publishing revolution: the of development was that InDesign meet
yoking together of personal computer, the needs of global customers, not just

high-resolution printer, and page layout those in the English-speaking world.
software . . .
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«Unlike other desktop publishir.lg
p[jcr)l;iinos InDesign had versatile tools that

] es
allowed designers 10 create d}rriamlc pag
that were more than just static
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“I could go on and on about
InDesign,” said Chronicle Books’
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